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DARK CHOCOLATE SUPREME 
For those with discerning good iostel 	gin r Arim 

Allan & Margaret Radford 
Queensland 

Roger & Liz Parsons 
New South Wales 

In every contest, one competitor takes the lead! 
For quality, taste, and good old fashioned friendly and efficient service, 

we at Community Fund Raising have taken that lead! 

Our very popular flavours are; 
"Swiss Style", (full cream milk 
chocolate, creamy-smooth as only 
a traditional Swiss recipe and 
production methods can produce) 
"Touch Of Mint", (full cream milk 
chocolate with a subtle mint flavour 
throughout), "Honey Crunch" 
(full cream milk chocolate with tiny 
pieces of delicious honeycomb), 
and "Rum & Raisin", (rich dark chocolate with rum 
essence and juicy raisins), all made to the highest 
standards, right here in Australia. 

Half of everything you sell is clear profit 
for your school/club. 

There are six small carry boxes in each carton (min. order 
is two cartons, though flavours can be mixed, e.g. three  

boxes of each), twenty bars in each 
carry box. Bars cost you $1.00 and 
sell for only $2.00 each (almost a 
"throw-away coin" for many people 
today). 
We supply all the record sheets you 
will need to conduct your fund 
raising with the minimum of fuss 
and ease of control, plus a 
personalised "master letter" for 

your sellers, setting out handy hints and the details of the 
great incentive program we will tailor for maximum 
motivation of your members. Your school/club name will 
be provided on large labels to adhere to each carry box, 
readily identifying your school/club as the recipient of 

the funds. 

Phone us today for samples. 
The "taste test" alone will win us 

your order! 

Qld. Office: 42 D'Aguilar Rd. 
The Gap. 4061 

N.S.W. Office: ESP GROUP, 11A Hudson Ave., 
Castle Hill, 2154 

Vic. Office: 16 Brentwood Drive, 
Glen Waverley, 3150 

Ph: 	(07) 3300 9006 Ph: (02) 899 5969 Ph: 	(03) 9574 8820 
Fax: 	(07) 3300 6005 Fax: (02) 899 5121 Fax: (03) 9574 8820 

COMMUNITY 
FUND 

Free: 	1800 555 906 Free: 1800 555 906 Free: 1800 555 906 
RAISING Email: chocolat@thehub.com.au  W.A., S.A: Please phone Toll Free for local manager. 



"Yes, you can raise more money with less effort 

by working smarter, not harder!" 

Consider this! 111 and cut our margins to keep our price to you at 

just $1.00 a bar wholesale, we'd more than make 
up for it by selling a lot more chocolate. After 
all, a better tasting chocolate is a whole lot easier 
for you to sell, especially when parents sell them 
at work. The repeat sales will delight you! 

Wouldn't it stand to reason that if you could 
sell the most popular product in Australia, 
giving you the greatest return for effort in a 

market that is never saturated, and sold at a 

convenient "small change" price, that your 
committee would raise a lot more money with 

less effort? As an added plus, it's obtainable 
from a supplier that provides the industry's most 
generous and effective incentive programme. 

COMMUNITY 
FUND 
RAISING 

$1 profit from our $2 bar raises 
50% more funds than $1 profit 

from a $3 item! 

  

The facts speak for themselves. 

Australia is now the fourth largest consumer of chocolate 
in the world per head of population! And chocolate bars 
are the favourite adult snack, usually eaten within an hour 
of purchase. Just think, every chocolate bar bought this 
morning was eaten before lunch time today, and those 
same consumers will be out there buying another bar from 

someone again tomorrow. 

It's true! Not all chocolate is 
created equal. 

Even when the contents labels look the same, it's the 
proportion of each ingredient relative to the others, and 

how you nurture it during manufacture, that really make 
the difference. When we were doing our market research 
here at Community Fund Raising to choose the quality of 
our chocolate bars, we found, like you I'm sure, an 
enormous variation in type, taste, and texture. Some 
chocolate tasted like a low grade cooking compound even 
when it wasn't. Others tasted fine for the first few bites 
then were noticeably too rich and oily. 

Does the taste really affect the amount of 
funds you raise? You better believe it! 

It wasn't easy, but we're sure you will agree with our market 
research results that we've "hit the jackpot" in choosing 

the special dark and full cream milk recipes we have in 
our four varieties. Sure it costs us more to produce, but 
we figure that if we offer you a superior tasting chocolate  

It's true! Do the sums and you will quickly realise for 
example that sales of say $3,000 worth of our $2.00 bars 
will give you a clear profit of $1,500 (50% of sales), 
whereas $3,000 in sales from a $3.00 item which also 
gives $1.00 profit per item, means that for the same sales 
effort you only get to keep $1,000 (33.3% of sales)! 
Why settle for less? Also, if you offer a choice of one, 
people generally buy only one. However, if you mix the 

contents of each carry box and offer a choice of all four 
in our delicious range, people very often buy three or even 
four. Retailers call it merchandising, you'll call it extra 

profit. Don't you like a choice when you buy something? 

Our very generous offer 
of more free boxes. 

We offer one free carry box (worth $40 when sold) for 
each 20 you buy, i.e. 400 boxes purchased will give you 
twenty free boxes which will provide $800 extra to convert 
to a lot of quality prizes from our range or of your own 

choosing. 

Yes, it really does matter what you offer and just how 
you structure your incentive program if you're really 
serious about generating maximum support. We offer 

a range of popular electrical products* ranging from 
personal AM/FM stereo cassette players with headphones 
and belt clip, to three piece stereo CD sound systems -
and your supporters don't have to sell a truck load to 
get a decent prize either. We also have an exciting range 
of discounted holiday weekends for two adults, or even a 
family of four, staying at popular holiday resorts*, and 
all paid for from the proceeds of your free carry boxes. 

* Electrical products may vary due to availability. Holiday incentive offers may not be available in all areas. 



Portable ANVFM 
Portable Cassette 

Portable 41l11*-10 
Portable Qrssette 

Dual CirTuxtla/Radio 

Partable 
Portable Cassette 

Portable AW11+1 
Portable Cassette 

Need to Raise Funds? 
Our generous incentive rewards will ensure greater 

success than you ever thought possible! 

If you sell 60 carry boxes you can give away all of these 
and you make $1,200 in 3 weeks! 

Portable AMIFfil 
Portable Cassette 

If you sell 100 boxes you can give away all of these 
and you make $2,000 in 3 weeks! 

Portable AlVliFt4/1 
Portable Cassette 

Personal CD Plate 

Even if you only sell 20 carry boxes you can give away all these 
and raise $400 in just 3 weeks! 

Portable AIWF14,1 
Potable Cassette 

 

Portable WM 
Portable Cassette 
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am writing this letter 

on the day after World 

Guide Thinking Day. I do 

hope you had a joyful 

and wonderful day. 

Members from around 

Australia and the world 

celebrated in many ways. One of my 

particular joys is to hear from 

friends in other countries. On this 

special Guiding day we consider our 

sister guides and friends all around 

the world. This reminds us of one 

of the most important things we can 

gain from our various experiences in 

Guiding; an appreciation of the 

value of consideration. 

I was on my way to a special function 

recently when I saw three cases of 

inconsideration and insensitivity toward 

others on the road. They may seem 

little things to some people, but to me 

the fact that someone had not 

thought of others was disappointing. 

Firstly someone had parked in 

someone else's designated parking 

spot. Not a very bad situation, but it 

meant that the person whose parking 

spot it was had to find another one (we 

all know just how hard that can be 

sometimes) and may have then been 

rushing to keep an appointment for 

which she had left plenty of time. 

The next incident occurred while I 

was waiting at a set of traffic lights, 

and cars proceeded to move across 

an intersection when there was 

nowhere to go on the road ahead, 

causing traffic to back up and preventing 

the cross-stream of traffic from going 

forward when it came to their turn. 

The third was in a parking lot, when 

a car was waiting to park, and another 

zipped in front of it. 

What have these cases to do with 

Guides, you might ask? As I said, on 

World Guide Thinking Day we think 

about all our sister Guides. But how 

thoughtful are we at other times? Are 

we guilty of not being considerate of 

others in small (but important) ways? It 

came home to me just how selfish some 

people are. A small regard for another 

may have a profound effect. 

We have a superb opportunity to be 

considerate of others, not just on one 

day of the year but at all times. We can 

look for ways to be of service in our 

local, national or global community. 

Our small acts of thoughtfulness and 

courtesy may have more significant 

consequence than we realise. 

I would challenge you all to be 

considerate, charitable, courteous, 

compassionate, and caring. If you lead 

by example, your example will 

have results for those with whom you 

come into contact. 

Good luck as you progress through 

the year. 

With my very best wishes. 
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T he challenge of successfully integrating Guides 

from other cultures is one of the most important 

tasks faced by Leaders, and in some cases one of 

the most complex as well. If undertaken successfully, though, 

it can be wonderfully rewarding for Leaders, for the girls 

concerned and for the rest of your unit. 

It is for this reason that we have decided to include a new 

column in GiA providing background information on aspects 

of different cultures which may become relevant to Leaders 

who have girls in their units from these cultures. Each month 

we will examine one specific country, relying primarily on 

excerpts from the Guides Australia Multicultural Resource 

Kit. This kit is kept on file in all state offices of Guides 

Australia, and excerpts can be obtained by contacting the 

office in your state (contact details p32). 

This month we look at Italian culture from a Guiding 

perspective. The information compiled here is intended as a 

resource for leaders to assist and support them in: 

: meeting the needs of a girl from an Italian cultural 

background. 
: increasing the understanding of leaders and girls to 

cultural similarities and differences 

: providing information about Guiding in Italy. 

T he Italian-born population is the largest non-English 

speaking group in Australia. Italian settlement goes 

back to the early 19th century. In the years following 

World War II, there was a spectacular increase, with the first 

of the large scale immigration programs from southern 

Europe. The Italian-born population peaked in 1971. Since 

then it has been in decline. Nonetheless, there are many 

second and third generations of children born in Australia of 

Italian parents, many of whom remain part of the large and 

vibrant Italian community. Currently there are over 

250,000 Italian-born Australian citizens. 

Before World War II, most of our Italian-born population 

settled in non-urban areas. This trend changed, however, 

with post-war immigrants, settling mainly in the rapidly 

industrialising urban areas. The greatest 

concentrations are in Sydney and Melbourne, 

with other quite large communities in Adelaide 

and Perth. Despite the length of their period 

of residence in Australia, many Italian-born 

Australians are not able to communicate 

effectively in English. 

Program Considerations 

Leaders should always attempt to consider 

and accommodate individual needs and family 

situations, particularly when the girls are 

working together on program planning. 

A girl from an Italian family background will 

share with her family a strong sense of family 

I 



A lot of Italian cuisine has now been 

embraced by mainstream Australian 

society, making it ideal for meetings 

with an international theme. Aside 

from the obvious pasta and pizza, 

minestrone soup, foccaccia, osso 

bucco, chicken cacciatore and veal 

parmigiana all make tasty meals 

which are easily handled by girls 

who are not used to a lot of culinary 

experimentation. There are many 

delicious Italian desserts, and a 

selection of cookbooks should be 

available at your library to fill you in 

on these and other great treats. 

Eating 
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loyalty and this binds Italian societies together 
socially and economically. Traditionally, 

Italian families are often large and may 

include grandparents and cousins. The 

father is a strong family figure and the girls in 

the family are protected and nurtured. The 

second generation of Italian families are 

more likely to encourage their daughters 

to join in activities outside the family. 

Parents, however, may feel concerned 

about their daughters going to camp and 

require assurance and additional information 

of the activities. 

Most Italian families place a high value on 

education, good morals and respect for 

elders in the bringing up of their children. 

They will be pleased to hear how the Promise 

and Law in guiding reinforces these values. 

holidays in Italy. Some special celebrations are religious while 

others are national celebrations such as Republic Day (June 

2nd) and St. Francis of Assissi Day (October 4th). Some of 

these festivals could be discussed in your unit. 

Guiding In Italy 

Guiding has existed in Italy since 1912 and there are two 

organisations - Catholic Guides and Scouts Association and 

the National Organisation of Italian Scouts and Girls Scouts 

which both belong to WAGGGS. They take part in various 

community service projects and assist victims of natural 

disasters. Regular national camps are held and some activities 

are co-educational. The ages and names of guides in Italy are: 

: Coccinella or Lupetto, 7-12 years 

: Guida or Esploratrice, 12-16 years 

: Scolta or Rover, 16-19 years 

Further information on the Guides in Italy is available in 

`Trefoil Round the World'. 

BAC I</ 
TO 

FESTIVAL, SUNDAY APRIL 13 1997 
Norton St., Leichhardt Sydney 

A great opportunity to experience Italian-Australian 

and similar cultures first-hand in an atmosphere of 

celebration. Free outdoor entertainment, celebrity 

guest appearances. arts and crafts, ethnic dress 

displays, a singing waiter contest and pony and 

amusement rides will combine with an 'international 

cuisine extravaganza' to make this an unforgettable 

day for your girls. Ph: (02) 9331 3939 for details. 

Religion 

Most families of Italian origin are Roman Catholic. The 

influence of the Catholic church is not as strong as it once was, 

but feast days and religious icons remain important. A small 

number follow other Christian paths like Pentecostal, Anglican, 

Baptist, and Greek Orthodox. As in all cultures, there are also 

some who have found their own faith or given religion away. 

Should you require information on these religions, please 

refer to the section on religion in the Multicultural Resource 

Pack, or call your state office to obtain that document. 

Festivals and Special Events 

There are many festivals and holidays celebrated by 

families of Italian origin. The principal feast days are public 
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Bright glowies for evening fetes, carnivals, discos, concerts, cracker nights 
and barbeques. A safe alternative to candles. Last for hours. 

Glowing lightsticks, lightropes, bracelets, frisbees, balls and much more. 

CALL NOW FOR OUR FREE BROCHURE! 
FINK INTERNATIONAL PTY. LTD.  

Phone: (03) 9589 4300 Fax: (03) 9589 4322 
Mobile: 018 346 388 
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MEGA 10 - NATIONAL VENTURE S.A. 
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T. he first forty-eight hours were hell on earth! Our 
guides, the Australian Army, led us to an isolated 
hillside near Cape Jarvis where we were then 

unceremoniously dumped. Leaders and youth members had 
their packs commandeered for some 
slight military-style modifications. 
When the packs eventually returned, 

they were found to contain nothing 
but a sleeping bag, toiletries, suncream 
and hat! It was a merciless reminder 
of how many unnecessary extras we 

take to camp to keep us immersed 
in the comforts of life to which we are 

accustomed. 

We were then given leave to peruse 
our left out contents and choose four items to add to our 
pack. Generously, as additional extras, our team members 
were given a t-shirt, a hoochie sheet (the Army's idea of a 
tent), a piece of twine, a 24-hour army ration pack, war paint 
and water supplies. Thanks a lot guys! 

We tramped an average of 20 kilometres a day in 38 degree 
heat. It doesn't get much harder than this! The only relief was 
a slurp of our rationed water which 
was hot by 9 o'clock each morning! 
We slept on the side of hills—not a 
flat spot in sight—with mozzies and 
prickles in, on and through us! The 
damper we cooked was like a rock 
and could have been used to anchor 
our hoochie sheets. 

As though the hike wasn't enough, 
we underwent initiative tests which 
included climbing through rolls of 
barbed wire, navigation and killing our 

food (chooks and fish) before we ate 
it. Life was tough! The SES taught 
high-angle rescue and abseiling, 
which added to our skills in outdoor 
adventure. At this point we didn't know 
if we would reach base camp alive! 

On the last day of this expedition 
we discovered (to our surprise and  

relief) that the Army did have a heart, however deeply it may 
have been buried. We were given a half day's reprieve at the 
beach. We washed off three days of grime and relaxed at last. 

The experiences we had on the Mega 10 venture pushed 
each team member to the limit. 
Abandoned in an environment which 

isolated us completely from any 
outside help, with only our own skills 
to rely on, we learnt the true value of 
teamwork. And furthermore, we are 

proud to say that the girls coped 
much better than the boys! 

In the end, the Army turned out to 

be made up of real people and not 
the apparently uncaring, hard-nosed 

taskmasters we thought we were facing in the beginning. The 
dust, sweat and tears in which we were all covered by the time 
we returned to base camp at Woodhouse disguised a 
newfound inner growth—this was true for youths and leaders 
alike. We were tested to the limit and I am sure none of us 
will ever forget our experience! 

- Shona Squire 

Everything 
Glows! 

Fabulous Fundraising after dark 
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PEACE 
THE JULIETTE LOW SEMINAR 

ON CONFLICT RESOLUTION A N D 

VIOLENCE PREVENTION 

NEW YORK, DEC 1996 

eld at The Creedon Education Centre, Briarcliff 

Manor, New York, the conference ran for five days 

and involved various aspects of conflict resolution 

training. The three intrepid Australian participants with their 

Ghanaian and Indian sisters numbered nine among a total of 

23 participants. After doing so much research on the topic 

back home, we weren't quite sure what to expect from the 

conference, but we were all excited about it. 

We arrived at 12pm on Saturday, December 7th, in the 

bitterly cold New York winter. After introductions and settling in 

we were welcomed by our leaders who were all associated 

with the Girl Scout Headquarters in New York City. 

On the second day we had "Mini-Workshops". I participated 

in "The Role of Stereotypes" and "Media Representation on 

he night before our first regional Patrol Leaders' 

and Seconds' training weekend in four years, the 

weather bureau was warning the usually cool city 

of Albany to prepare for a 39°C heatwave. We just don't have 

that sort of weather! Hmmm, best make sure there is plenty of 

cool water and liquid available, keep out of the sun etc. 

Starting at 9 o'clock Saturday morning in the new Albany 

Guide Hall, we first learnt the 'YOU' song, before participating 

in a 'Getting to Know You' activity. 

Self-assessment forms were then filled in, and a discussion 

and question time followed. Just time for another rendition of 

the 'YOU' song before the next activity. 

The Patrol Time Planning proved to be difficult to start with, 

but the girls soon came up with some really great program 

ideas which would be useful for anyone from a pre-Promise 

girl to a BP Guide. Each group of girls then presented their 

ideas to the rest of the meeting. 

After a break outside under some beautiful big trees five 

activities followed on the Promise and Law. 

'YOU' was sung once again and sounded much better. 

Then came a session of Patrol Pennants followed by more 

cooling drinks for afternoon tea. 

Uniforms, finance, rosters, duties and so forth formed the 

subject of the next session. It was all very basic but hopefully  

Conflict". The former was very interesting because being an 

Australian in America automatically makes one the subject of 

a number of stereotypes. We were often amused at some of 

the questions the American girls asked us about Australia! 

One of the days was devoted to a visit from the Educators 

for Social Responsibility. The two leaders shared a wealth of 

knowledge about conflict resolution, and had us laughing and 

peacefully negotiating at the same time! The highlight, though, 

was definitely the international night. After listening to 

Ghanaian campfire stories and watching Indian dancing, we 

talked to the girls about where we came from and about what 

Guiding was like in Australia. Apart from anything else, this 

gave us opportunity to clear out half of our suitcases crammed 

full of Australia fare! Afterwards we had a lot of fun teaching 

everyone "The Waves of Bondi" and some other Australian 

bush dances. 

On the fourth day, the leaders took us into the heart of New 

York City. We visited the United Nations Building, the Girl 

Scout HQ and watched the "Christmas Spectacular" at Radio 

City Music Hall. It was a wonderful, never-to-be-forgotten day! 

The final day of the conference was mainly devoted to 

exchanging telephone numbers and addresses. By this time, 

of course, the tears were freely flowing, and a touching pinning 

ceremony was held. It was truly a wonderful experience to 

come together with so many other people from different 

countries and cultures to discuss how we can help ourselves 

and others to resolve conflict and prevent violence. 

- Alison Dutton. 

PATROL, LEADERS 
AND SECONDS 

TING 
enough for the girls to realise that they do hold an important 

position in the Unit. 

It was 6.20 am Sunday before anyone started stirring. The 

rain overnight had definitely cooled things down. The Sail-Away 

board game was first up. This was the multi-activity learning 

skills section, with 16 different numbers that could be landed 

on for some excitement. All of the girls enjoyed this activity. 

Morning tea time, then question time. 

Shortly after 11am we departed for a secret destination, 

which turned out to be the Albany Meteorology Office. There 

we observed different methods of and instruments for 

recording wind, rain, heat, sunshine, humidity etc. At 11.50am 

the tour guide inflated the weather balloon and on the dot of 12 

noon, the balloon floated up, up and away. After thanking the 

guide with a big BRAVO it was back to the hall for lunch. 

Final thanks, colours and daylight taps concluded this great 

weekend of friendship, fun, learning and sharing. 

- Phyllis Mirco, District leader, Albany 

and L.I.C. of this training weekend, held March1996 
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FROM THE STATES 

ANEW  LOOK 
FOR '97 

Mosman Guides, Kate and Chelsea 

Riddington celebrated the first 

Guide meeting for '97 by modelling 

the "new-look" guide gear. 

These guiding twins love the 

brightly coloured Guide T-shirts 

and caps. Kate's favourite colour is 

pink and Chelsea's favourite is the 

green—so you'll have no trouble 
knowing which twin is which! 
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Con, ratulat ions 
To the Tasmanian State 

Tlaininq Team! 

Thanks for all your hard work in promoting and sharing 

information about the Australian Guide Program. 

While most Leaders were still enjoying holiday time, these 

wonderful trainers were devising interesting ways to present 

program information and then visiting every division in Tasmania 

before the middle of February, so Leaders would be armed with 

exciting prospects for the new Guiding year. Leaders both old and 

new appreciate the effort and are now keen to try out the new 

activities. 

The lateral thinking award for the year goes to one trainer in the 

west of the state who, having caught just a few hours kip, hurriedly 

packed her bag and left very early one morning from her overnight 

accommodation to travel home. When later asked by her husband 

where the mobile phone was she replied "In my bag of course". 

After a thorough search all she could find was a remote control for 

a television! "Oh no", she cried, "Therese will be trying to turn on her 

TV with my mobile phone!" Way to go, Di! 

  

riends of Pax Lodge 

  

Guiding and non-Guiding folk who have enjoyed their 

experiences of Pax Lodge UK now have the opportunity to offer 

some financial support if they so wish. Previously, those who 

wanted to join Friends of Pax Lodge UK have had to pay the 

subscription in pounds sterling. Now the $10 subscription 

fee can be paid directly to the Australian contact for Friends 

of Pax Lodge, Mrs. Margaret Luckett, P.O. Box 346 Mt. Lawley 

WA 6050. 

Margaret will arrange duplication and distribution of the 

newsletters and send the remainder of the subscription funds to 

Friends of Pax Lodge UK. Any other monies that people wish to 

donate can also be forwarded to Margaret. 

It must be pointed out, though, that Friends of Pax Lodge 

UK must not be confused with the quite different venture, 

Friends of the Four World Centres. 



Kylie Duff, 

The Clarence Head Ferry 

was the unusual and special 

venue chosen by Woombah/ 

Iluka Guide Unit for a Promise 

Ceremony which was conducted 

by District Leader Joan Keene 

on December 7th 1996. Present 

at the ceremony were Leaders 

Joan Lundstrom and Julie Cason 

with Guides Kylie Lamerton, 

Loren Hallgath, Jessica Hallam, 

Erin Leeson, Katy Duff, Celeste and Connie Cason and 

weather conditions. Our 

special guest for the 

event was the Regional 

Commissioner, Leonie 

Holley who had 

travelled for several 

hours from Nambucca 

Heads 	for 	the 

occasion. A cake was 

made in the shape of a 

ferry and was cut by 

entertained their guests with Connie and Celeste Cason. The girls 

a special Plomise ceremony 

daughter of Ferry owners Laurey and Linda Duff. The girls invited songs and managed a few games with a nautical theme despite the 

parents, friends and guests to join them for a one and half hour tour cramped conditions. A Special Day that will be remembered by all. 

along the Clarence River. The trip was enjoyable despite the rainy 	 - Joan Ludstrom, Guide Leader. 

Glenbrook Ranger Guides took a 

tour of a Sydney Water Police 

facility, during which four of the 

girls made their investiture as 

Ranger Guides. 

Pictured here are Melissa 

Hambly, Kathryn Densini, Cathy 

Farrar, Michelle Yardley, Rhonda 

Brodie, Kim Justic, Susan 

Wakefield and Kate Seers. 

E LI 

HORNSBY UNIT 
TO CELEBRATE 
75 YeARS 

Any interested person is most welcome to celebrate the event at a 
function being held on 24th May, 1997 at the Guide Hut situated at the 
rear of St Peters Church. Pacific Highway, Hornsby. NSW. From 2.00 
pm to 5.00 pm. Please phone Gail Hugman (02)9477 2900 or Kath 
Chad (02) 9477 2445. '
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WHY SHOULD YOU COME 
TO EVERY AUSTRALIAN 
GUIDE LEADERS' EVENT? 

To discover the natural beauty of Tasmania. The 
Tasman Peninsula, Freycinent Peninsula and Cradle 
Mountain are some of the most spectacular places in 
the world. 

To immerse yourself in the history of Tasmania 
by discovering Salamanca Place, Battery Point, Port 
Arthur, Cataract Gorge and Evandale Village. 

To indulge yourself with high quality Tasmanian 
produce—honey, wine, chocolates, cheeses—the list 
is endless! 

To learn new skills and challenge yourself. 
To share program ideas. 
To make new friends or catch up with old ones. 
To have an incredibly amazing week. 

Put the date in your diary now! More information to 
state headquarters soon. 

Numbers will he limited so make sure you're not the 
one to miss out. 

Va-smernid looks forward 
to welcoming-  pou. 

FROM THE STATES 
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Thee 	and family of Winchelsea Victoria have placed their 

	

name in 	history books with a great family achievement. 

	

Yvonne 	Geoff Orchard are proud parents of five wonderful 

of whom have gained their BP award. Bonnie, their 

youngest daughter, upheld the tradition, bringing in the family's 

perfect score. Bonnie, 15yrs, joined her older sisters Robin 25, 

Claire 23, Melinda 19 and Heidi 17, all recipients of the award. 

When Yvonne moved to Winchelsea in the late sixties she 

hadn't yet realised the enormous impact she would have on 

the lives of so many young girls. In 1969 Yvonne became 

Guide Leader of 1st Winchelsea Guides. Her enthusiasm for 

guiding has shone through over 25 years. 

Yvonne has influenced the lives of many young girls,  

helping them to develop into capable and confident young 

women. Along the way they have shared so much fun, 

adventure and friendship. 

Though two of Yvonne's daughters now live in Queensland 

and one in Ballarat, the combination of family birthdays and the 

award presentation brought the whole family home to share in 

the celebration. Dad's 50th birthday, Heidi's 17th and the award 

presentation made for an exhausting and exciting week, during 

which Yvonne herself was presented with a 25 year service 

award by Victorian State Commissioner, Heather Barton. 

Given that Guiding is such a strong tradition with her five 

girls, Yvonne feels there is every likelihood of the record being 

surpassed with the next generation. Is Yvonne's role in Guiding 

coming to an end? Not likely. Her warmth and enthusiasm 

guarantees an exciting future for Guiding in Winchelsea. 



social climbing 

This photo of Alisha Moss, aged 8 years, of 3rd 
Cranbourne Dolphin Guides was taken on the flying 
fox at Britannia Park, Yarra Junction, Victoria. This 
was on our district camp. The camp theme was "I 
can do it". It took Alisha all day Saturday to pluck up 
enough courage for this activity. She was over the 
moon when she made it safely across to the other 
side of the activity! 

Robyn Garbutt 
3rd Cranbourne Dolphin Guides 

SAFE SWIM VICTORIA 
TAKING GUIDING TO THE 

Guides Victoria went on a summer holiday, touring 
Victoria's beaches in a joint promotion with the Victorian 
Police and Surf Life Saving Victoria. The Guide PR 
caravan travelled along the coast, visiting five beach 
locations at Anglesea, Woolamai, Warnambool, Ocean 
Grove and Carrum, taking Guiding to the people. 

Pauline Kruger and her eight year old Guide daughter 
Mikaela spent six days on the road. The colourful PR 
caravan decorated with cartoon style paintings of Guiding 
in action is a marvellous mobile billboard for Guiding as 
it travels the highways. At each location there was plenty 
to do, with mock helicopter sea rescues, the police band, 
heaps of activities and displays to entertain the families 
holidaying at the various resorts. 

The focus of the week-long event was to raise 
awareness of the role community organisations play in 
preventing water-related incidents, and to educate the 
public about general water hazards. 

Creating great interest among the beachgoers, the Guide 
display emphasised the various water-based activities 
available to girls through Guiding. 

The opportunity to link up with the Victorian Police 
and Surf Life Saving in the Safe Swim Victoria event 
contributed greatly in lifting the profile of Guiding during 
the summer holidays. It is hoped that this will continue as 
an annual event. 

Mikaela Kruger with Sid Seagull and a 
member of Surf Life Saving Victoria during 

"Safe Swim Victoria" 

Lli 
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Listening? 
Australia's youth in profile 

  

• n July last year the Australian Commission for the Future 

1  held an event called the Youth Futures Forum. One 

hundred 17 year old participants from around the nation 

were invited to come together and air their views on Australia's 

future, stating both what they predict will happen and what they 

would like to happen. 

The material that emerged from the Youth Futures Forum  

brought into focus some of the aspirations of today's youth, as 
well as underlining many of the problems they are facing and 

those they believe they will have to face now and in adulthood. 
Last month in GiA, we began to examine the issues arising 

out of this and similar studies of young people, as well as 

looking at examples of how our youth are portrayed in society. 
We hope to develop on these themes here. 
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Part 2: 
Assume Nothing • • 

T he article printed in our March issue dealt with some 

assumptions made about our youth by the community. 

The use of the word assumption should be noted here. 

There is a greater difference between an assumption and an 

opinion or a belief than is often acknowledged. Something that 

is opinion or belief is subjected to scrutiny—if not by those 

who hold that view, then certainly by those it affects. An 

assumption, particularly one which is widely held, tends more 

often to escape scrutiny because it is so deeply felt to be true 

that no thought needs to be given to its validity or lack thereof. 

Working with assumptions is often vital when trying to 

progress forward in our knowledge of society and the world we 

live in. An example, which we will examine at length here to 

demonstrate our argument, comes from 20th century science. 

In many scientific fields very little progress would be made 

without assuming certain things. There was an explosion of 

new knowledge in physics and astronomy earlier this century 

after scientists became comfortable in assuming that Einstein's 

relativity equations were true. They were then able to be used 

as a building block in other people's work, with tremendously 

exciting effects. 

Yet at the same time, 

20th century science 

provides us with some 

great illustrations of how 

clinging to assumptions 

can hamper, rather than 

enhance, our desire to 

understand. The most 

notable among these 

was the immense initial 

resistance in scientific 

circles to Chaos Theory 

(now a "buzzword for  

the 90's") when it first began to emerge in the 1950's and 1960's. 

Chaos Theory attracted so much hostility simply because 

the arguments put forward by its proponents attacked 

traditional scientific wisdom at its very heart, going as far back 

as Isaac Newton. Chaos Theorists claimed they were unable 

to convince people of their point because their fellow scientists 

had been 'trained' from the very beginning of their careers to 

be unable to conceive of any kind of world not based on the 

assumptions of present day science. And, as it turned out, they 

were right in thinking this. Chaos did eventually become a 

respectable branch of science, and has brought with it a wealth 

of new understanding. But it succeeded only after many years 

of convincing scientists and others that their basic 

assumptions were not as airtight as they imagined, and were 

only based on human observation like everything else. It 

required them going back to the beginnings, beyond their 

accumulated prejudices, and looking at everything again with 

a new possibility in mind. Once that happened, beneficial 

change began to occur and is still occuring. 

This month we will contend that many of the ways in which 

our community deals with its youth are based on negative 

assumptions that escape scrutiny because they are somehow 

felt to be self-evidently true. We also hope to show the value of 

identifying and examining these assumptions in bringing about 

beneficial change. 

What is required is a new awareness in the community of 

how we form our impressions of things. As was the case with 

scientists confronted by Chaos, this will not come easily (if at 

all), so it is up to those who work in youth organisations such 

WHILE THE MEDIA FOCUSES ONLY ON 
tvitetrators of crime YOUNG PEOPLE 

THAN MOST OTHER AGE GROUPS 



as Guides to be in the Vanguard' of this attitudinal shift and to 

attempt to compensate for the slow pace of change in the 

wider community. 

To show the harm done by these 'self-evident truths' is 

actually quite difficult. One instance where casting aside such 

pre-conceptions achieved a very definite tangible result was 

provided recently, however, in a document published by the 

Australian Youth Foundation. 'Negotiating Youth-Specific 

Public Space: A Guide For Youth & Community Workers, Town 

Planners and Local Councils' looks primarily at the needs of 

young people for public spaces where they are welcomed, and 

also at the tendency of authority figures to treat young people 

as a 'threat' to public safety. The report uses a number of 

existing public spaces as models. One of these is the Midland 

Gate Shopping Centre in Perth, which during the 1980's 

"reported that it was experiencing considerable difficulties 

with large numbers of young people at the shopping 

centre. There were reports of young people hanging about in 

groups, vandalism, graffiti, damage to staff cars and evidence 

of drug use such as empty 

syringes and liquid paper 

bottles in the car park." 

The management's reaction 

was to employ more security 

guards. The choice reflected a 

feeling that coercion would be 

the best method of controlling 

young people, and that they 

were causing problems simply 

because they could get away 

with it, being naturally disposed toward delinquent behaviour. 

It is also typical of these kinds of centres today, according to 

the Report. "Young people are subject to an extraordinary 

amount of surveillance, coercion and harassment related 

to their simple presence in a mall or shopping centre", the 

report says. "This is generally related to their status, or 

perceived status, as 'non-consumers' and/or 'trouble-makers': 

Almost needless to say, increasing the presence 

of security at Midland Gate exacerbated the 

problem rather 

than solving it. 

"It became a game 

of 'cat and mouse' 

in an 'us and them' 

situation ... it only increased the conflict experienced 

with the young people". 

Finally, the management formed a community-

based committee which surveyed the young 

people. For the first time, adults approached them 

to ask what they thought rather than to tell them 

they had to leave. The committee found itself 

confronted not with illiterate delinquents but with a 

group of intelligent people who felt deprived of a say in the 

character of their community and without access to services 

they required. This strange turn of events prompted (or rather  

forced) Centre Management to abandon their initial 

assumptions about the youth of their area, to see them 

as potentially valuable but disadvantaged citizens. They 

decided to try to forge an 

alliance. "The young people 

helped to identify gaps in 

services in the community and 

made recommendations to the 

shopping centre about their 

needs. Some of the young 

people were employed part-time 

collecting trolleys, gardening and 

doing general maintenance. The 

shopping centre employed a 

youth worker ... to work with the 

young people, link them into 

existing support services where 

applicable and to make available 

information on accommodation, 

leisure, employment, education, 

health and legal services. 

"The Centre Manager has 

stated that the success of the 

program can be measured by 

the relative peace within the 

shopping centre, the dramatic 

reduction in vandalism and 

violence, and the wages of the 

youth worker compared to the 

wages for six security guards". 

So we can see how getting 

beyond assumptions, subjecting 

them to scrutiny and testing their 

compatibility with reality, can 

bring postive measurable results. 

The question here is why the Midland Park Management 

immediately opted for coercive measures when confronted 

with the problem. It seems a 

matter of the most basic common 

sense to conclude that asking a 

group of people why they are 

unhappy and offering solutions will 

get them on side whereas 

intimidation won't, but clearly the 

management's perceptions of youth 

as being 'beyond reasoning' were 

so strong that the options of 

research and co-operation did not 

even occur to them until Plan A—

intimidation and surveillance—fell 

through. Why? 

It is an important question, since it 

seems the assumptions held by the Midland Gate Centre 

management are mirrored in many other parts of society. 

When these assumptions are common enough, institutions 

YOUNG PEOPLE AS THE 

ARE MORE LIKELY 

TO BE ITS VICTIMS 
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and power groups take note of 

them and treat youth accordingly, 

often compromising opportunities 

for young people to articulate their 

concerns and/or find ways around 

their problems with the help of adult 

professionals. 

The Role of Media 
It is fairly apparent that our media 

have played a role in creating or sustaining many everyday 

illusions. This of course stems partly from their focus on 

sensationalism. 

The media's fixation with titillation and scandal has been 

amply commented upon, but there is one point of particular 

relevance here. Even more so than with celebrities and with 

society in general, the youth stories which sell papers and 

garner ratings are the ones portraying negatives. Networks 

and publishers know through experience that a finalist in the 

MS Readathon will not compel the public 

anywhere as much as their classmate who has 

deliberately driven her father's car off a bridge, 

supposedly as a result of listening to heavy 

metal. This raises a thoroughly unsettling 

possibility. Could it be that the media continue to 

emphasise the (frequently untrue) negatives—

young people won't work, young people all take 

drugs, young people are violent—because that's what most of 
us want to hew? If so, it may say a lot about just how deeply 

ingrained our assumptions about youth have become. What 

happens when we are more comfortable with disturbing 'facts' 

that confirm what we assume than with more encouraging 

information that forces us to re-assess what we think we know? 

In any case, it remains difficult to avoid the fact that the 

picture we're given is often far removed from reality. Leichhardt 

Council's Community Services Centre's documentation of 

community views about the perceived 'youth crime wave' of 

recent years is a particularly interesting example: 

"There is a big difference between community perceptions 

of juvenile crime and actual rates of juvenile crime. According 

to statistics, the number of alleged offenders aged 10 to 24 has 

actually decreased for virtually all types of offences ... While 

the media focuses only on young people as the perpetrators of 

crime, young people are more likely than most other age 

groups to be the victims. 15 

to 24 year olds are most 

likely to be the victim of an 

assault. This rate of 

victimisation decreases with 

increasing age. Elderly 

people over 60 are the least 

likely to be victimised 

despite being the group in  

the community who most fear crime". The Council's research 

thus led them to conclude that the incessant negative 

portrayals of young people in the media "contribute to distorted 

perceptions" about our youth. Furthermore, these perceptions 

mainfest themselves as a heightened "fear in the community". 

Evidence suggests that this fear in turn leads to the 

acceptance of harsh behavioural controls. In 1990, the Youth 

Justice Coalition published 'Kids In Justice: A Blueprint of the 

Nineties'. This report talks about surveys conducted in the 

community (presumably by the government) to find out 

whether people thought sentencing should be tougher for 

young people involved in crime. The Justice Coalition allege 

that the media has vastly oversimplified the make-up of our 

young generation, "projecting an image of 'good' youth and 

`bad' youth" in a very black and white sense. The `good' youth 

are those who "have distinguished themselves as achievers" 

(athletes, actors and actresses etc.) while the rest—'bad' 

youth—are perceived as violent, hedonistic vandals. 

"Crime stories in the media influence both public opinion, 

and the way public opinion is perceived by politicians. 

However, public opinion can be both misinformed and 
misinterpreted. When 76% of people say that sentences are 

`not severe enough', 80% of them are thinking of violent 

criminals, and overestimate the incidence of violent crime 

(Indemaur, 1987). However, when asked how a young relative 

of theirs should be sentenced for car theft, a majority favour a 

non-custodial sentence for first (90%) and second (53%) 

offences". Nonetheless, the message that people are afraid of 

the 'rapid increase' of violent crime gets through to institutions, 

and young people are subsequently restricted via new or 

amended legislation to limit their movement. 

Foiled by the Real People 
Note in the above survey, excerpts how when asked about 

'young people', known to the survey respondents, mainly 

through media coverage and not through actual social contact, 

the assumptions came into play—it was 

assumed that a large proportion of the 

offenders being sentenced were violent 

and unrepentant by nature. In reality 

there are "many young people having 

some minor brush with the law, but 

relatively few becoming adult offenders", 

according to the Youth Justice Coalition. 

This matches Leichhardt Council's claim 

"THERE IS A BIG DIFFERENCE BETWEEN COMMUNITY 

PERCEPTIONS OF JUVENILE CRIME AND ACTUAL RATES OF 

JUVENILE CRIME...THE NUMBER OF ALLEGED 

OFFENDERS AGED 10 TO 24 HAS ACTUALLY DECREASED 

FOR VIRTUALLY ALL TYPES OF OFFENCES" 



FISH CREEK 
• 

GOODWILL AT CHRISTMAS IS PROVIDED IN A VERY SPECIAL WAY 

BY THE 1ST FISH CREEK GUIDES, WHO FOR 12 YEARS HAVE ENTERTAINED 

THE DISTRICT'S SENIOR CITIZENS AT A LUNCHEON OF THEIR OWN MAKING. 
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Mrs Ursula Mueller and Mr 

Jack Giblett being served 

their Christmas lunch by 

Amanda Logan (back left), 

Raelene Fisher (left) and 

Kirstie Browne (right). Mr 

Giblett was a Scout in 

England and fondly 

remembers attending a Scout 

camp with Lord Baden-Powell 

as a very young boy. 

Mrs Mueller is a past District 

Commissioner. Her daughter 

Ellen is a Queen's Guide. 

lanning begins early in the year. The Guides raised 

funds to pay for ingredients for the luncheon, which has 

all the traditional dishes and lots of extras. Last year 

a lamington drive brought in the necessary funds, 

boosted by some generous donations. 

During the year the Guides think of ways to enhance the 

luncheon with table decorations and novelty gifts. These are 

made well in advance, the menu is chosen and the program for 

the day is decided. The Guides are supported in their 

endeavours by Fish Creek Brownies and also assisted on the 

day by Leaders and parents. 

Although Fish Creek is only village size, it serves a large 

rural district, so the luncheon usually has a guest list of about 

100. This includes grandparents of the Guides and all other 

known seniors of the district. 

It's a big undertaking, but Fish Creek Guides have become 

very accomplished at providing a top meal and making the 

occasion special for the guests. In 1996 they presented each 

guest with a floral spray or buttonhole as they arrived. They sat 

at tables decorated in the traditional Christmas theme which 

was extended throughout the hall with balloons and streamers. 

A colour party, breaking of the flag and the national anthem 

started the day. Guides served a delicious three course meal, 

including plum puddings, followed by Christmas cake made 

and decorated by one of the Guides. Guests were given tiny 

plum puddings to take home as a memento of the occasion. 

The master of ceremonies for the program was a 12-year-

old Guide who had obviously put a lot of work into the role. The 

other Guides presented musical items and humorous skits. A 

Guide Citizen of the Year Award was made to a Guide parent 

in recognition of her support for the Association during the year. 

By the end of the day, every Guide had participated in 

the official part of the event, had taken part in planning it and 

had been important to the success of it. 

It's a great way of giving service to the community as so 

many people benefit from a luncheon which brings people out 

of isolation into a caring environment. 

Obviously it's become a major highlight of the year for 

Fish Creek Guides, who have established and continued 

a wonderful community event, which gives enjoyment to 

so many people. 

- Carole Williams 



that "only 15% of young people who appear before a Children's 

Court Magistrate re-offend", which in turn echoes the 1996 

statement by the Bureau of Crime Statistics that "Juvenile 

offending is mostly minor (shoplifting, offensive language, 

vandalism) and usually an unplanned, one-off activity". Here 

we see where our ill-conceived assumptions directly affect the 

information we send to our institutions about how we would like 

our society to be administrated—in this case, how we would 

like young people who break the law (any law) to be treated. 

Of course, the assumptions break down when the 

respondents are asked to devise a way of dealing with their 

relative who has (hypothetically) stolen a car. One could be 

cynical and say that they are biased towards that relative 

because they know him or her personally and have an 

emotional bond. In light of what we have just discussed, 

though, it could actually be more appropriate to think that a 

personal knowledge of the offender would reduce bias. The 

respondents will obviously have had extended social contact 

with their relative (say, for argument's sake, their niece). In 

determining what kind of person the niece is (and thus how her 

action of theft should be understood and how she ought to be 

treated) the respondent will have access to a fairly broad 

mental 'database' of the niece's deeds and personality traits. 

Most likely, there will be memories both of the commendable 

and of the foolish things she has done. Most likely, the act of 

stealing a car is not entirely typical of the niece's day-to-day 

behaviour patterns but rather an aberration, an act that stands 

isolated at one extreme of a whole spectrum of behaviours. 

The reader will see by now the point being made. The 

information available to the survey respondents about young 

people they know personally is infinitely more balanced and 

three-dimensional than what a lot of mass media sources tell 

them about youth as a whole. While the majority of people fail 

to see the discrepancy between their everyday experiences of  

young people and what the media tells them, attempts to meet 

the needs and realistically address the problems of our young 

people will not get any easier 

It could be argued that in some ways community-based 

youth organisations like Guides Australia are possibly the ones 

who should be starting this ball rolling. Certainly, working within 

these organisations provides much more frequent contact with 

young people than what most other adults have. Not only that, 

it is reasonable to expect that we should have a far less one-

sided view of youth than many other groups that work in 

contact with youth. Legal professionals, for example, are only 

likely to have contact with young people accused of breaking 

the law or with victims of crime. Sport and activity instructors 

see a slightly wider range of young people, but presumably 

most or all of them are reasonably goal-oriented and have 

found activities which stimulate them. We know that this is not 

true of all our young citizens. 
We, on the other hand, more or less receive the whole 

gamut—confident kids and shy kids, well-adjusted kids and 

neurotic kids, co-operative kids and troublesome kids, kids 

with and without a sense of direction. We thus have many 

more opportunties than most adults to learn about the real 

people who make up the so-called 'lost generation' of nineties 

youth. How can we use this insight to dispel the myths where 

necessary and possible, and to help our young along the road 

to wherever it is they are going? 

The answers, of course, are not clear cut. It is this article's 

contention, though, that it is vital to ensure our beliefs about 

what our youth members need, and what they think, do not 

become stale or inflexible assumptions. We need to take a leaf 

from the book of the Chaos Theorists mentioned in our 

example. Don't believe the hype. Don't accept the established 

wisdom without a good reason ... and listen. 
- Anthony Cook 
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GET IT AT THE GUIDE SHOP! 
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becomes an ILLNESS 

SOCIAL PHOBIA IS THOUGHT TO AFFECT AT LEAST ONE IN TEN 
PEOPLE AT SOME TIME IN THEIR LIVES. BUT WHERE DOES THE 

BOUNDARY LIE BETWEEN NATURAL 'QUIETNESS' AND CRIPPLING 
SOCIAL PHOBIA? WHAT (IF ANY) INVOLVEMENT SHOULD WE HAVE AS 
LEADERS WHEN A GIRL DISPLAYS AN EXTREME LACK OF CONFIDENCE 

IN HERSELF? 
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hyness is a common characteristic, especially 
in children. In itself it is not really a problem in most 
cases, and can often be an attractive trait. With the 

passage of time, and increasing self-confidence, most 
naturally shy people learn to overcome or control their 
feelings of anxiety or disinterest toward communication 
with others. But sometimes what might appear to be an 
extreme form of shyness is a far more serious problem: the 
illness known as social phobia. 

Phobias are irrational fears. Social phobia 
is characterised by a fear of humiliation or 
embarrassment when having to `perform' 
in front of others, along with a fear of 
scrutiny by other people in social (usually 
small group) situations. The phobic person 
will frequently go to extreme lengths to avoid 
occasions where these fears might arise. 

The situations likely to cause problems 
for affected people include being introduced 
strangers, making telephone calls, eating 
in restaurants, public speaking and almost 
any situation where other people may 
watch them do something. 

Unfortunately for sufferers, avoiding 
kinds of activities can lead to missed 
opportunities in life. The suffererer may 
even come to perceive a pattern whereby 
they are constantly `passed over by fate', 
concluding that this is somehow pre-ordained and thereafter 
deciding to just let fate have its way. When thoughts like this 
dominate behaviour, the phobia has entrenched itself firmly. 

Activities which involve directing attention towards 
ourselves—particularly in a formal setting—have a tendency 
to inspire nervousness in most humans (in a recent US 
survey, for example, respondents were asked to identify their 
worst fear. Fear of public speaking was the most common 
response, easily beating the second-place-getter, fear of 
death). Perhaps this is why social phobia is so widespread, 
affecting at least one in 10 people at some time in their lives. 

It usually starts at a young age and is most common in  

adolescents. Nearly half of those affected have the problem 
before they reach 10 years of age. It is rare for the condition 

to begin after age 20. 
At this age, social phobia frequently affects school 

performance, with sufferers achieving poorer results than 
their schoolmates. Many will persistently refuse to go to 
school. In later life, employment opportunities are reduced, 
as is the likelihood of marriage. 

If the phobia becomes extreme it induces a 
great deal of anxiety whenever the sufferer 

has to appear in public for any reason. 

and negative self-image (unlike behavioural 

therapy, which attempts to alter the way people behave). When 
drug therapy is needed a new group of antidepressant 
drugs known as RIMA's has been shown to be effective. 

If you know a young person—perhaps a girl in your unit—
whose shyness is interfering excessively with their day to day 
life, your GP or other medical professionals can offer you 
advice or refer you to someone who can. There are certainly 
ways in which family, role models and people in the sufferer's 
social/support network can help foster an environment that is 
conducive to resolving the problem. 

- Adapted from 'Your Doctor' 

the 

'SOCIAL PHOBIA CAN 	Physical symptoms of this can include 
excessive sweating, trembling, palpitations 

and difficulty in breathing or swallowing. 
Many try to cope with these anxieties through 
the use of drugs. Excessive use of alcohol is 

a common problem for these people. 
Suicide and attempted suicide are far 

to 	TREATMENT 	more frequent than in the general population. 
Social phobia can be successfully treated, 
particularly if it is recognised early. 
Treatment usually takes place over a long 

PERIOD, AND MAY period, and may be either psychological or 

se 	BE EITHER 	pharmacological (using medication), or a mix of 
the two. Psychological treatment may take 

PSYCHOLOGICAL OR the form of cognitive therapy, which seeks 

PHARMACOLOGICAL' to interrupt destructive patterns of thinking 

PLACE OVER A LONG 

BE TREATED 

SUCCESSFULLY, 

PARTICULARLY IF 

RECOGNISED EARLY. 

USUALLY TAKES 
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SEEMINGLY, A BUSY MEDICAL PRACTICE, TWO CHILDREN 

AND COMMITMENTS AS A BROWNIE LEADER AND DISTRICT 

LEADER WERE NOT ENOUGH FOR THIS DYNAMIC WOMAN. 

WHEN THE POSITION OF PUBLIC RELATIONS ADVISOR 

BECAME AVAILABLE, DR BRONWYN PORTEK JUMPED AT THE 

OPPORTUNITY TO BRING THE BENEFITS OF GUIDING INTO 

THE PUBLIC EYE. CO 

LU 
ce 

"Having worked intensively in child protection for a number of 

years, and dabbled in radio work, the appointment presented a 

great opportunity to focus on positive outcomes for young 

co people. Promoting Guides through the media and liaising with 

the various guiding 'publics' would be a new challenge entirely. 

One of the first things I did was buy a book on the media in 

Australia and read it from cover to cover—and then it was then 

into the deep end." 

"My first year was one of the busiest—full of fun and personal 

challenges—occasionally, it was a case of 'learning and doing at the 

same time! The first big project for 1992 was the fashion parade 

uniform launch at Eastgardens, Sydney. I rapidly co-opted a Leader 

with the necessary choreographic skills and found others who were 

willing to parade down a catwalk. One of the most inspiring things 

about working on such projects, is discovering the range of talents out 

there among our members, then seeing these talents merge through 

a guiding medium to create something really special." 

An interesting feature of Guide initiatives, Bronwyn notes, is the 

"snowball" effect that they generate. The City to Surf clothes collection 

is one such example. In 1992, Guides began to collect discarded and 

unwanted clothes at the start of the City to Surf. Over the last few 

years this clothes collecting activity has grown steadily. Guides 

regularly collect 2 to 3 tonnes of useable and much-needed clothes for 

the Smith Family. "The enthusiasm of the girls shows that it's possible 

to make a real difference in this world—without a huge checkbook!" 

says Bronwyn. 

THE GETTING 
OF SPONSORSHIP 

"In 1993, after numerous enquiries from Leaders on how to care for 

girls with asthma during camping activities, I saw a real need for an 

information booklet for Leaders on this subject" said Bronwyn. 

"After obtaining sponsorship from Allan & Handbury (Glaxo), and 

endorsement from the New South Wales Asthma Foundation, I was 

able to produce a pocket sized handbook 'Guidelines for Asthma 

Care'—with a free copy to be sent to every unit in New South Wales." 

HANDS-ON INTERNATIONAL 
GUIDING 

In 1994 Bronwyn was part of the Australian Evaluation Team for the 

ACH Project—a joint community development project of the Scout 

and Guide Associations of Bangladesh and Australia. Bronwyn spent 

a month visiting 24 villages, weighing and measuring and checking the 

vaccination status of over 1000 children. 

The project was a huge success—over 90% of the children in the 

BACH villages had been vaccinated compared with the national 

average of 60-65%. The under 5 mortality rate was 30 in 1.000 

compared to a national rate of 112 in 1.000. Young people from two 

completely different cultures had worked alongside each other and 

made a real difference. 



"Seeing international guiding at work is a wonderful experience" 

says Bronwyn. "The time I spent in Bangladesh taught me some 

valuable lessons about hope and the importance of basic health 

issues." 

FUN AT THE ZOO 

In 1994 Brownies celebrated 80 years of guiding in New South 

Wales at a birthday gathering at Taronga Zoo. More than 3,000 

Brownies enjoyed a day of wide games, special activities and 

birthday cake. 

"Taronga Zoo has been the beneficiary of numerous fundraising 

ventures by New South Wales Guides, and it was always exciting 

to organise special events for the presentation of the 'Zoo 

Cheque'." notes Bronwyn "We've had 'Round the Rampaging 

Reptiles' (1995), 'Back Along The Track' (1994) and 'Off the Beaten 

Track' (1993)." 

"The Zoo was also the site for one of New South Wales' most 

successful fundraising activities—the 1996 Campout for the Sydney 

City Mission. More than 1,600 Guides from across New South 

Wales converged at the Zoo to brave a cold night and raise more 

than $40,000 for the Mission." remembers Bronwyn. "The logistics 

of organising sleeping arrangements for the girls, cooking 1,600 

sausages for a giant BBQ, arranging for an outdoor screening of 

The Jungle Book as well as co-ordinating live entertainment—

proved to be a mammoth task. However, it was a fantastic night for 

everyone involved and the end result always makes such efforts 

worthwhile!" 

CHALLENGES 

Bronwyn admits that even a lifetime of communicating through 

the spoken word didn't quite prepare her for the extensive writing 

component of a public relations position. Says Bronwyn, "Being  

able to communicate effectively through through the writen word, to 

a range of audiences, was a real challenge for me." 

"Capturing Guides on film has also had its challenging moments" 

she continues, "I've always had a passion for photography, and as 

Public Relations Advisor, I've had the opportunity to develop this 

skill and incorporate some of m efforts into material to promote 

our organisation. Guide events always provide fantastic photo 

opportunities—and it's a real hrill to see one of your own 

photographs in print." 

COMIN UP NEXT 

Bronwyn has always had a strong commitment to the health and 

well-being of Australian youth. 	Her concern has never been 

limited to the confines of the surgery and it is not surprising that 

future projects will combine both her medical expertise and her 

concern for young people in need. 

I'm hoping to start a small part-time clinic based at Exodus in 

Sydney." said Bronwyn "It is too easy for young people in need—

the homeless, the abused, or refugees—to become overwhelmed 

by the mechanics of the health system. They become marginalised 

through circumstances beyond their control, are unable to access 

adequate medical care and consequently slip through the safety 

net." 

"The practice will focus on issues specific to these special young 

people. Almost universally, they lack their own GP to deal with all of 

their problems—their health care is so often fragmented to 

psychiatric, sexual health, drug and alcohol rehabilitation services. 

Hopefully, this clinic will provide a focus for treatment whilst 

complementing the other services available to them." 

In summing up her experienoes as Public Relations Advisor, 

Bronwyn said "I've had a TOP FIVE YEARS!! Everything we've 

achieved for guiding has been the result of great team work from 

spectacular people of all ages and all walks of life! I've learned 

heaps, met many inspirational people—and enjoyed and 

experienced the many aspects of the guiding world—and I laughed 

a lot! 
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Not many Brown Owls survive for seventeen years, but Charmian Parker, Brown 

Owl of West Pymble 2A brownie pack, has only just retired after nestling brownies 

under her wing for seventeen years and nine months. 
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In her time as leader, Charmian Parker saw Brownie Guides 

grow up a lot. Just as the brownies seemed to become older 

for their age every year, and just as her very first brownies are 

now mature 25 year-old women, so too has the movement 

matured, becoming more competitive and "out there" and more 

like the older Guides—not only in uniform, but in program and 

philosophy. 

When Mrs Parker started as leader in 1979, brownies really 

were dressed in brown, with a yellow cross over tie over a 

brown dress. A few years later, they changed into a brown 

pinafore with yellow t-shirt or skivvy, and the hat changed from 

a beret to a brown bowler hat. Now, few would recognise the 

"When I first started" it was 
little girls sitting around 
doing craft. They're not 

happy just sticking collages 
now, they're more 

adventurous." 

brownies they once knew, with a new generation of brightly 

coloured t-shirts and caps. 

But the biggest change in Mrs Parker's eyes is the attitudes 

and activities of the girls themselves. 

"The girls now would not even consider some of the things 

they did when [my oldest daughter ] was starting ... They're 

more mature — at eight, they're equal to ten or eleven-year-

olds from before," she says. 

"They don't play the same games as an eight year old from 

1979. We played simple little games like skipping. Although. 

they still play poison ball and hands up — that hasn't changed 

from the beginning." 

For Brownies to remain viable, Mrs Parker maintains such 

changes simply must be reflected in the program, both in each 

pack's weekly meeting and in the official badge and Challenge  

program. 

As she explains, "Brownies competes with so many other 

activities, it has to be more exciting, challenging." 

"When I first started" it was little girls sitting around doing 

craft. They're not happy just sticking collages now, they're 

more adventurous." 

"Parents are more ambitious now for their daughters. The 

child HAS to be involved in music, tennis, netball, drama, Little 

A's (Little Athletics), often every single night of the week. So we 

need to be more ambitious in our program, every meeting." 

Mrs Parker feels Brownies is now on the brink of a whole 

new era, with a new image, new program, new awards. She 

says somewhat dubiously, "People up top have all these 

programs to impart", but believes such shifts are necessary: 

"You've got to keep up." 

In her eyes however, the movement itself has few faults 

even as its stands. "What other association is like the Guide 

association?" Her main praise is the well rounded lessons it 

provides the girls, especially in teaching them to become 

worthwhile members of the community. 

And there are some changes she doesn't think should ever 

happen. Like running combined cubs and brownie packs for 

example. "Brownies and cubs don't mix at all. I know some 

packs do work in Sydney, but in my experience, it's 'never the 

twain...'. It's always girls one end of the hall, boys the other." 

She maintains that "girls don't achieve their highest when 

they're with boys." 

Mrs. Parker herself hasn't been untouched by changes 

either. More than anything, she says, her time as Brownie 

leader has given her a new self confidence. Always quite a shy 

woman, she says with justified pride, "I can now get up in front 

of people and talk". She says she was always fine in front of 

the Brownies, but the thought of addressing parents at the 

AGMs used to fill her with dread. 

Of all the things she's gained during her time in Brownies, 

Mrs Parker sums up the three most important as "friendship, 

training and experience". She particularly appreciated the 

leadership training and organisation skills, most of which was 



self-taught by necessity, as there was no follow up support 

when she started. 

So why would someone so shy take on such a daunting 

task? It all started when her older daughter was on the waiting 

list", she recalls. "I rang the District Commissioner to find out 

where she was on the list. She said there was no chance for 

"Brownies competes with 
so many other activities, it 
has to be more exciting, 

challenging" 

quite some time. But, she said, if I wanted to have a chat about 

being a leader..." 

And so she took the plunge. "I decided to do something in 

the community, to do my bit", she explains. "Jan Reeve [her first 

"tawny owl"' was in the same situation with her daughter, and 

so we started another pack in West Pymble." 

The other West Pymble pack, 1A, gave her two brownies, 

and 2A had only two sixes for the first six weeks. "Then we had 

six new brownies every six weeks until we reached 24". 

"It was blind leading the blind. I read from the book as we 

went, how to sing the songs. But the girls helped me, reminding 

me what to do." 

Charmain Parker ran 2A West Pymble singlehandedly for 

around 10 of her 17-plus years. Some of the mothers were on 

a roster and would come in and help, but she had no official, 

assistant. "If I didn't go, there wouldn't be any Brownies." 

So now, Mrs Parker is looking forward to not having to plan 

a new program every single week. She's sad to go, she says, 

but confident the new leaders will do a great job. For after 

much searching and patient waiting, she has finally found two 

mothers who are prepared to go the whole way, allowing her to 

leave her girls in competent hands. 

Never able to desert the movement totally, she will continue 

to contribute as a unit leader and trainer. 

In recognition of her contribution to the community, Mrs 

Parker was recently named as one of six nominees for the 

Kuringai Citizen of the Year Award 1996. 

disability awareness kit 
13  Produced by the Department of Families, Youth and 

Community Care's Disability Program, the Disability 

Awareness Kit uses creative approaches to highlight the 

positive contribution that people with disabilities make to the 

community. The aim of the kit is to encourage children to 

accept differences in others, by helping them to understand 

that we are all individuals and to appreciate that our abilities lie 

in different areas. 

"The kit was designed so that it could be easily integrated 

into a wide range of group and community activities." said 

Disability Program Communications Coordinator, Ms Julie 

Johnson." 

First produced in 1990, the kit has been used by teachers 

and community groups throughout Australia and overseas. 

The updated kit, available in June, offers new and creative 

resouces and activities and down-to-earth (jargon-free) 

information on breaking down the barriers faced by people with 

disabilities. Information and activities in the new kit are wide 

ranging, with a major focus on attitudinal change. The new kit 

is "more in touch with the young people of today, and how they 

relate to society." says Ms Johnson. 

0  The Disability Awareness Kit costs $55. It is available 

from Disability Services, Department of Families, Youth 

and Community Care, GPO Box 806 OLD 4001. Tel (07) 3224 

2259 



HELD AT NOALIM BA, PERTH FROM 13-15 SEPTEMBER 1996, THE 12TH 
NATIONAL TREFOIL GUILD GATHERING WAS ATTENDED BY OVER 200 

MEMBERS FROM SEVEN STATES. THE THEME WAS 'GARLANDS OF 
GUIDING', LINKING THE WILDFLOWERS OF WESTERN AUSTRALIA WITH 

THE FRIENDSHIP LINKS IN OUR ASSOCIATION 	 r 

rNi 

z 
ce 

L.) 

-J 

0 
LL-

ce 

fV 
(NI 

ze
he gathering was opened by the President of the 
Girl Guides Association of WA, Mrs Marlena 

Jeffery. In her opening remarks she spoke of the 
young Georgiana Molloy who came to Western 

Australia with her husband in the early years of 
settlement. To overcome her loneliness and disillusion-
ment she found refuge in her garden. 

The following Sound and Light Presentation covered 
the correspondence between Georgiana Molloy and 
Captain Mangles RN from 1836 to 1842. Georgiana found 
comfort in the flowers and plants of the surrounding 
bush, drying them, collecting the seeds and forwarding 
them to Captain Mangles. He responded by sending 
her flower and vegetable seeds from England. Her 
hardships, sadness and loneliness were reflected in her 
letters, the death of her young son by drowning, the 
problems of childbirth and then having to leave the home 
she had established at Augusta to move to a new 
location in the Vasse, Busselton. 

A business meeting and craft session on the Saturday 
morning was followed by a bus trip through the hills area 
to Paxwold, the WA Guide Training Centre, giving 
everyone the opportunity to see some of the wildflowers 
and have afternoon tea, kindly provided by the Canning 
Districts Soroptimist Club. There was a training in 
residence, giving members the opportunity to meet the 
trainers and leaders as well as their families. 

The guest speaker on Saturday evening was Mr Clive 
Napier, President of the Ornithology Association of 
Australia, who spoke on the annual migration of small 
wading birds from the northern hemisphere regions of 
Alaska, Siberia and Finland where they nest in the 
northern summer to the southern hemisphere. One 
interesting fact which emerged was that the adult birds 
arrive first, followed about two weeks later by the young 
chicks. How did they find their way from Siberia to 
Broome of Perth WA? 

The first speaker on Sunday was Mrs Sheena Prince, 
winner of the competition for a world song for the 
International Fellowship of former Scouts and Guides 
(IFOFSAG). Sheena's prize was a trip to Italy to attend the  

IFOFSAG World Conference and the first performance 
of her song. Sheena eloquently and light-heartedly 
told the story of her life in Guiding, from her experiences 
as a brownie in England to her activities as a lone Trefoil 
member in Albany Western Australia. She spoke of the 
joy and challenge of attending the conference and 
despite language difficulties, the friends she had made. 
inspiring everyone at the Gathering. Congratulations 
Sheena! 

Mrs Merril Cole, Australian Public Relations Adviser, 
informed the gathering of the new marketing plan for 
Guiding which is being supported by Coca Cola. Merril 
said the girls need guiding and, as part of an ever-
changing society, it is inevitable that the Association 
must make some changes to keep pace with the modern 
world. 

This point was further stressed by Assistant Chief 
Commissioner for Australia, Mrs Mandy Macky, who 
spoke briefly on the World Conference in Canada and 
then highlighted the projects being undertaken by 
Australian Guides and the need to attract more leaders 
and girls. The members appreciated being able meet 
and talk with Mandy throughout the weekend. 

Highlights of the Gathering included: 
: the parade of banners into the hall for the 

Opening Ceremony 
: the participation of young leaders in the 

entertainment and program segments 
: the young helpers in the dining room 
: the Young Trefoil Guild renewing their Promise at 

the campfire 
: learning the IFOFSAG song from its composer 
: the friendships rekindled and the new ones made. 

The Gathering closed on a very optimistic note with 
faith in the future of Guiding in Australia. 

- Paddy Firstenberg 



It's m 
The Prime Minister, The Hon John Howard, a host of 
celebrities and some very excited young Guides 
gathered at the Bondi Lifesavers Club in Sydney to 
celebrate the release of YOUR MOVE, the 
Emergency Lifesaving Adventure Video. 

The March celebrations kick-started one of the 
most innovative safety-awareness campaigns ever 
launched in Australia. Sportspersons, media 
personalities, comedians and health professionals 
have donated their time and talents to ensure that 
YOUR MOVE is a quality Australian product that 
Guides can be proud to be associated with. 

In this edition of GiA you'll find all the information 
you'll need to get involved in this fantastic fundraising 
project. There's an order form, a tally sheet, a poster 
as well as a step-by-step guide to ordering, receipting, 
payment and delivery. 

** The top selling unit in Australia will receive a prize worth $2,500. 

s in it 
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YOUR MOVE is your opportunity to help save lives across Australia and by selling this video, you'll 
help raise those much needed funds for your unit. Each Guide selling more than two videos can 
win great prizes and earn a special badge. Your family, friends, next door neighbours and relatives 
may ail need the YOUR MOVE message. 

1 .4- you. sell a a a a a a 
** 5 videos. You'll receive a FREE Your Move Video for your family and earn a Health and Safety 

Australia badge. 

* 8 videos. You receive all of the above PLUS a signed certificate from a Your Move Personality. 

10 videos. You receive all of the above PLUS a Shield from Guides Australia and Health and 
Safety Australia. 

and triei 	, mo-r e 
** 	top selling Guide in Australia will receive an Education Bursary worth $1,500 and a Malvern 
Star Bi plus Free First Aid Training for the family and a signed Certificate of Achievement 
from the Prime Minister of Australia—Mr John Howard. 

** The top selling Guide in the state will receive a prize worth $500. 



R
A

N
 E

 H
E

 E
L
B

E
I 

FROM THE MOMENT THAT FRANCES 

HESSELBEIN ACCEPTED THE JOB OF 

NATIONAL EXECUTIVE DIRECTOR BACK 

IN 1976, GIRLSCOUTS USA HAS BEEN 

PITCHED HEADLONG INTO A PERIOD OF 
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MEMSSMX...1EIMZMT 

1E ir um. mu.314:11.es 

INTENSE SELF-EVALUATION. CHANGES 

SOON BEGAN TO OCCUR, AND HAVE NOT 

STOPPED OCCURING SINCE. COULD HER 

WORK BE A POWERFUL BLUEPRINT FOR 

THE POSSIBLE FUTURE OF GUIDING IN 

OTHER NATIONS LIKE AUSTRALIA? 

W hen I first became a Girl Scout Leader, in Johnstown, 
Pennsylvania", Frances recalls, "I didn't want to do it at 

all". It took "a lot of neighbourhood pressure" to convince her 
she should act as temporary minder for a local troop of 30 ten 
year olds for four weeks until they 
found a 'real' leader. 

Hesselbein kept the troop for eight 
years, until all those little girls had 
graduated from high school "I found values in Girl Scouting I 
could believe in", she explains. "I found intellectual stimula-
tion, excitement and diversity, and I believed in the principles. 
It was", she adds, "just a natural fit". 

She would probably describe her term as National 
Executive Director in a similar way. To her credit, Hesselbein 
was recently chosen as one of 12 outstanding not-for-profit 

Sally Blank Management Review 

executives by Savoy Magazine, and management consultant 
and author Peter Drucker has heralded Girl Scouts USA as 
"the best managed organisation around—tough, hardworking 
women who can do anything" 

When Hesselbein took charge in 1976, she oversaw the 
implementation of a detailed and much-needed planning and 
management system. Guidelines on financial reporting, equal 
employment opportunity, delivery systems and nine other 
areas were published as monographs that have since been 
adopted by public schools, not-for-profit organisations, and 
companies like the American Dental Association and United 
Bank of Denver. Handbooks and career information 
pamphlets were re-written; programs which emphasised 
mathematics and science education were implemented and 
recruitment and service to minorities became a priority. 

Concern with social changes also prompted the Girl Scouts 
to develop their annual Environmental Scanning Reports, 
which track trends in demographics, the economy, legislation 
and technology, considering the results of new developments 
in these areas on Girl Scouting. 

III
In light of these accomplishments 
Management Review spoke with 
Frances Hesselbein at the Girl 

Scouts USA corporate headquarters in 
Manhattan about the dynamic nature of her 
organisation and what it takes to manage it. 

MR: What management methods and 
procedures have contributed to the Girl 
Scouts being known as the "best-managed 
organisation around"? '
E  About nine years ago we decided 
' 	: we needed a common system of 

planning and management to 
unite the 335 local Girl Scout councils across the US with 
the national organisation Girl Scouts USA. Our first step was 
to examine our mission, to make sure we were in the business 
we should be in. Having decided that, the mission—to help 
girls grow and reach their own great potential—was as valid 
today as it was in 1912. We then developed corporate goals 
and the planning monographs as a common system of 
planning and management. 

Having such a strong mission increases our managerial 
productivity—people 
"buy into" what we 
do and motivation is 
increased. We work 

very hard, all of us, to remember why we are working. 

MR: More than 99 percent of the Girl Scouts' 669,000 
member adult workforce are volunteers. Can you comment 
upon the special problems and diversions inherent in 
motivating such a vast voluntary workforce? 

fi
' 	If an organisation is going to run on volunteer power, E  

_ volunteers have to feel part of their organisation. 
There must be recognition and appreciation of their 

a detailed a 

management systEm 
nd much needed 



MR: What concerns does the Girls Scouts USA presently 
have about funding? 

Hesselbein: We have to look at all the nontraditional 
types of funding and we are always looking for 
support. It isn't just the new tax laws, I think more 

importantly it is the new and increasing needs of girls growing 
up in this society that we look at first. Then we look at where 
we get the funds to do what is necessary. 

From now until the year 2000, we need to become more 
expert in reading demographics, responding to trends, and 
appreciating the differences as this country grows exceedingly 
diverse. Attracting support so we can meet the needs of this 
rapidly growing society is becoming more of a priority for us. 

role and their work—which should be as clearly 
defined as any executive staff role. One of the 
most significant kinds of recognition we offer to 
our volunteers is through the Edith Macy 
Conference Centre in Briarcliff Manor, New York. 
Many training and learning opportunities are 
available there, and all of them carry continuing 
education credits—some even carry college credit. 

If you consider that we have almost 670,000 
volunteers, each requiring training every year, then 
we run one of the largest adult-education programs 
in the country. Leaders, troop leaders, finance 
chairmen, computer specialists, it doesn't matter 
what your job; we try to design training for you. This 
is a powerful message of recognition to volunteers. 
It is also one of the most powerful messages we can 
deliver about the level of excellence we require. 
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MR: How does today's volunteer workforce differ 
from that of the past? For instance, are men now involved in 
Girl Scouts? 
fr

Ald4 

' 	Of the 668,000 volunteers, there are probably 
' 	: 80,000 men. Some of them are council presidents, 

some serve on boards, some are on financial 
committees, some are co-leaders (always with a woman) of 
troops. We have many husband-wife teams. Men are very 
welcome in these roles. 

I think there is sometimes a preconception that it's always 
the mothers of Brownies who lead the troops. Today we're 

widening and reaching out to older Americans—vital, skilled 
senior citizens with a lot to give. Likewise, we have young 
unmarried professionals who care enough about children to 
volunteer. The recruitment of such diversity in our volunteers is 
one of the consistent messages we have been communicating 
to our councils, who are in turn speaking to associations, local 
service clubs, financial groups and computer groups. 

MR: What different qualities does it take to be the manager 
of a not-for-profit organisation? 

111  Hesselbein: We really believe that our management 
has to be superior to that of for-profit organisations. 
We have little margin for error. We operate on fairly 

stringent budgets, so we can't afford to make major financial 
errors, but at the same time we can't let financial limitations 
inhibit our creativity and the risks we ought to be taking. 

Because so much of our workforce is made up of 
volunteers, management has to be flexible enough to adapt 
organisational needs to the volunteers' time-frames. I think 
flexibility is a big reason we've been growing so steadily. 

MR: We've mentioned the environmental scanning reports, 
which track trends affecting the country and it's children. How 
is this incorporated into your standard strategic planning 
activities and how are these activities structured? 

I
Hesselbein: The national board of directors goes on 
retreat to develop our long-range, six year plan. We 
look at external trends. Then we look at internal 

development. We re-examine our mission. Then based on all 
the research and reading we've done we identify those trends 
that we think will have the greatest impact on the girls. 

From there we look at where we are and develop corporate 
goals—usually five or six—which become the vision of the 
desired future of the Girl Scouting. These plans last for six 
years, and are reevaluated after two. The third year, if we need 
to retool, to redefine—if there have been other developments 

in society or in Girl Scouting—then we 
revise them. And many times we do. 

At that point, each of the 335 
councils around the country look at 
the corporate goals and develop their 
own goals for their locality—Greater 
New York; Waco, Texas; Atlanta. They 

may be framed differently, but the essence is usually the same, 
because the national corporate goals are meant to reflect the 
grass roots: Eliminate racism. Enhance pluralism. These are 
everybody's goals. 

The board is responsible for strategic planning; the staff is 
responsible for tactical planning. While local councils play 
independent roles - and develop their own integrated operating 
objectives and corporate goals - they do so interdependently 
as well as individually. While we (Girl Scouts USA) give the 
leadership, the relationship is mutually supportive. That's one 
of the strengths of the organisation. 

Sally J Blank is assistant editor of Management Review. 
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THE INTERNET IS A HUGE AND COMPLEX ENTITY, 

LOADED WITH INFORMATION, FACTS, AND FUN. IT'S 

ALSO MYSTERIOUS, GETS MORE THAN ITS SHARE OF 

VERY NEGATIVE PUBLICITY, AND IT'S SOMETHING 

EVERYONE MUST LEARN TO USE—IT IS THE 

FORERUNNER OF THE WAY WE WILL ALL BE 

COMMUNICATING IN THE YEARS TO COME. 

So what is the internet? It's a vast collection of 

computers all over the planet, connected together by 

phone lines. No one owns it, no one controls it. It 

began in the 60s as a way of ensuring communication 

continued in the event of global disaster. Academics quickly 

picked up on its speed and usefulness for transmitting data 

electronically, and e-mail is still the most popular use of the 

internet today. 

In the late 80s cheaper and more powerful computers saw 

the PC finding its way into the homes and offices of average 

users. 	The net's ability to carry speedy international 

communication attracted business interests expecting 

increased markets, profit and growth. 

The World Wide Web is an extension of the net. It is the 

technology which allows graphics to be quickly transmitted, 

making the Web attractive and accessible to anyone with a PC, 

a modem, and some kind of Web 

Browser software. 

There are currently about 40 

million users on the internet, and 

by the year 2010 about 4 billion 

will be using it for day 

communications, transactions. 

So how is all of this relevant to 

guiding? Well, thousands of 

guides are already online. Girls 

and leaders are communicating 

with their counterparts across 

national boundaries like never 

before, and exciting international 

events are happening. This year  

Thinking Day on the internet broke new ground in international 

communication and understanding. It was co-organised by 

Canberra Guide leader Heather Minor in co-operation with 

leaders in the USA. Over 500 girls and leaders took part in the 

chat which lasted for more than 24 hours. 	It was truly 

international: The Netherlands, United Kingdom, South Africa, 

Barbados, France, Japan, Belgium, New Zealand, Australia, 

the Provinces of Newfoundland, Ontario, British Columbia, 

Nova Scotia and Quebec in Canada; and the states of Maine, 

New York, Missouri, Oklahoma, California, Texas. Michigan, 

Minnesota. Tennessee, Virginia, Maryland, Massachusetts, 

Rhode Island, New Jersey, Pennsylvania, Illinois, Iowa, 

Mississippi, North Carolina, South Carolina, Colorado, 

Washington, Oregon, Nevada, Alaska, Florida and Arizona in 

the United States. 

If numbers alone don't tell you this was a wonderful 

success: 

"To all of you who organised and ran the Chat on 

Thinking Day, THANKS! It was an extraordinary experience to 

participate in (I came back 3 times, even 	think I am 

hooked!). Thank you for all the time you put in to make it 

happen!" Susan, Leader, Greater Minneapolis Girl Scouts. 

"THANK YOU! To everyone who helped organise the chat. 

My girls had a blast and spent the better part of two hours 

online. Of course, their leader did 

as well—I stayed on even after they 

left! I hope this can become a 

yearly tradition." Janine, Asst. 

Leader, Hudson Valley (NY) GSC. 

"I want to publicly thank everyone 

involved in putting together the 

WAGGGS Thinking Day chats 

(both channels). 	It was an 

awesome experience! My daughter 

and I had a great time on the chat. 

My daughter made several new 

friends, some of whom she plans to 

exchange e-mail with. She is 

already looking forward to next 

If you'd like to join up with other Australian 
Leaders in e-mail or chat, we have started an 
Australian New Zealand mailing list, which 

already has over 30 members. 
To join please e-mail anne009@ibm.net. 

Visit the national website at 
http://www.guidesaus.org.au, 

Queensland at 
http://www.guidesaus.org.au/gld/index.htm,  

Victoria at 
http://www.bhtafe.edu.au/cis/users/helen_reid  

/guides.htm, 
and Western Australia at 

http://www.curtin,edu.au/other/guides/. 



year's TD chat." - Rae, Girl Scouts of Central Maryland. 

A group of my guides took part in the Thinking Day chat this 

evening. None of them had been on the internet before and 

they were amazed at the speed with which they could talk to 

other members of WAGGGS. It certainly brought home to 

them the "international" side of guiding. 

"We have an all day Thinking Day event tomorrow for 130 

guides, Brownies, Rainbows, Rangers and Young Leaders. If 

they get half the fun that my 5 guides did tonight travelling the 

world via the internet then it will be worthwhile." - Jan, Guider, 

Banff & Buchan, Scotland. 

"Thank you to all who organised this international event. It 

was fun to see the girls eyes light up as they saw their words 

on the screen and heard from people around the world. Thank 

you for your patience with us too! Several of the girls who 

planned to stay an hour or so stayed much longer". — Mary 

Ann, Fair Winds Girl Scout Council. 

These comments come from some of the 600 or so leaders 

from all over the world who subscribe to a mailing list where 

they swap ideas, support and fellowship. A great many of  

them are newcomers to the net. They shared Thinking Day 

information, programs, ideas, offline events, greetings, and the 

highlight - the chat. 

The next big online event is JOTI (Jamboree on the 

I
Internet). Your unit can take part now, even if you 

haven't personally got access to a computer. JOTI 

takes place at the same time as JOTA. Your local 

university, TAFE college or school might be very happy to host 

your unit's participation in the event. If you would like to take 

part, please send an e-mail to Bookoola@bluesky.net.au, or 

write to me c/o national office, and we'll include your unit in the 

planning. 

This will be a regular column and we would like your 

participation. Please e-mail your comments and suggestions 

to Bookoola@bluesky.net.au. 

Sandra Kumskov 

Queensland Public Relations Advisor 

VALE 
EDNA DOREEN RELTON 

1904 - 1996 

Late last year Guiding lost one of its significant Pioneers, Mrs 

Edna Relton affectionately known by many in New South Wales 

as "Aunty Ed". Her active guiding life spanned more than 60 

years and her outstanding contribution to the Movement is shown 

by the scope of her involvement. 

From 1921 when she was one of the first group of guides 

enrolled at Government House by Lady Davidson, her guiding 

"activities" were prodigious, as to the following list clearly shows. 

Unit leader - Guides, Cadets, Air Rangers, Sea Rangers; 

Commissioner, Diploma'd Trainer Australia and overseas; 

Camping Adviser, International Adviser; Religious Policy Adviser; 

Q.M: New South Wales State Badge Secretary; State Executive 

member; State Council member; State Treasurer; member of 

numerous committees, the Trefoil Guild and the Pioneer Guiders. 

In 1973 Mrs Relton received the award of MBE for Services to  

the Girl Guide Movement and in 1981, the award of the Red 

Kangaroo—honours thoroughly well deserved. 

A personal friendship with Lady Baden-Powell was enjoyed by 

Mrs Relton, who was her driver and companion during the Chief 

Guide's visit to Australia in 1947. On other occasions she was 

privileged to stay with Lady Baden-Powell in her apartment at 

Hampton Court Palace 

A great sense of humour, a delightful singing voice and a 

reputation for culinary excellence were other features of her 

commitment to Guiding. Of early years she has been quoted as 

saying - "I was infected by a "disease" for which, fortunately, 

there was no cure! It attacks the victim in the form of a game, full 

of fun, friendship, adventure and excitement". In later years 

when people said that things were not the same as they used to 

be, her replay was - "How could it possibly be the same - it's a 

Movement and we have to move with the times. What appealed 

to us in those days wouldn't appeal to girls these days. It has 

certainly changed but the essentials are still there—the guide 

law, the promise and service to others". 

One of the greatest tributes that could be paid to Edna Relton 

is the lasting influence she had on the girls she led. As "Cap" or 

"Skip" many of these girls kept in touch with her from their days 

in her unit until recent times. Trully it may be said "Well done, well 

done, very well done!" 



OUR CONGRATULATIONS TO THE FOLLOWING PEOPLE, WHO HAVE BEEN 
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Bar To Wattle 

Mrs. Heather Dearness, Old. 

Mrs. Jill Williams, Old. 

Wattle 

Susan Hayes, QLD 
Sue Brook. VIC 
Lynne Clough, VIC 
Barbara Ind, SA 

Emu 

Lil Richer, SA 
Elizabeth Adnams. VIC 
Debbie McLaren, VIC 
Annette Swaffield, VIC 

Banksia 

Heather Edwards, OLD 
Cherlyn Henders. OLD 

Margaret Balneaves, QLD 

Janine Lenske, QLD 
Betty Darbyshire, VIC 

Carol Feneslau, VIC 
Linda Hall, VIC 

Barbara McMurtrie, VIC 
Margaret McNeill, VIC 

Joan Cope. SA 

Boronia 

Mrs. Christine Preston. QLD 

Thanks Plaque 

Dennis Price, OLD 
Ian Williams, QLD 

Thanks Badge 

Barry Janke, QLD  

Diane Clark. VIC 

Billee Henry, VIC 
Enid Hirst, VIC 

Sandra Prager, VIC 

35 Years Uniformed 

Marj Boyd, VIC 

Peggy Campbell, VIC 
Judy Robbins, VIC 

40 Years Uniformed 

Jill Anjou, VIC 
Shirley Farrow, VIC 
Coralie Francis. VIC 

Jill Johnstone, VIC 
Nancy Rawlings, VIC 
Daphne Womersley, VIC 

50 Years Uniformed 

Yvonne James, VIC 

30 Years Combined 

Elsie Bolwell, VIC 

Frances Bucknell, VIC 
Carol Darby, VIC 
Joan Faichney, VIC 

Barbara Hamilton, VIC 
Shirley Pritchard. VIC 
Phyllis Thiele, VIC 

Joyce Young, VIC 

40 Years Combined 

Rev Elizabeth Alfred. VIC 

Norma Hedditch, VIC 
Majorie Humphreys, VIC 
Melda Lewis, VIC 

Joan Quayle, VIC 

30 Years Support Group 

Jean Birch, VIC 
Margaret Hoskin, VIC 

Rhonda Willmott. VIC 

WARRANTS 

Gumnut Guides 

Pauline Colombini, OLD 

Brownie Guide Leaders 

Dierdrie Ryan, QLD 
Diane MacNellie, OLD 
Donna Houley, QLD 

Barbara Lindkvist, QLD 
Angela Green, QLD 
Tabvitha Camilleri, OLD 

Pamela Gunn, QLD 
Jane Woodcraft. OLD 

Assistant Brownie Guide 

Leaders 

Catherine Ford, OLD 
Dianna O' Hanlon, QLD 
Leonie O' Hare, OLD 

Guide Leaders 

Valerie Jackson, QLD 
Bree Jaques, QLD 
Raye-Lene Duval, QLD 
Sara Borgges, QLD 

Assistant Guide Leaders 

Daniela Ramsay, OLD 

Rebecca Byrne, QLD 

Red Kangaroo 

Sylvia LeMarquand, VIC 

30 Years Uniformed  

50 Years Combined 

Majorie Fleming, VIC 
Anne Frew, VIC 
Irene Kerry, VIC 



A profile of Teresa 

Poole, dual gold 

medallist at the 

Atlanta 

Paralympics, by 

Peta Barker, 

Western Australia 

State Editor. 

T
en years ago, Terri was concerned 
when she started bumping into 
things and seeing flashes of bright 

light. Soon after, she was diagnosed as 
having retinitus pigmentosa, a genetic 
deterioration of the retina which reduces 
the sufferer's field of vision—in Terri's 
case, to just three degrees. Eventually, 
she could lose her sight completely. 

Terri resolved to continue with her 
university studies, and graduated from 
the University of Western Australia with 
a degree in Human Movement and a 
Diploma of Education. Over the next 
eight years, Terri developed Health Pro, 
a Corporate Health and Fitness 

Consultancy 
now employing 
a dedicated 
team of fifteen 
people. They 
service more 
than a dozen 
contracts, and 
have been an 
influence in the 
lives of over 
10,000 people 
in WA alone. 

To those who 
are involved in 
the aerobics 

industry, Terri Poole will be a familiar 
name. She has been an aerobic 
instructor since 1986, and in 1991 the 
Aerobic Institute of Western Australia 
named her Fitness Leader of the Year. 
The Network for Fitness Professionals 
in Australia recognised Terri as the West 
Australian Fitness Leader of the Year in 
1992—the same year she was awarded  

an Executive Mana-
gement Training 
Scholarship by the 
Australian Institute 
of Management. In 
1994 she was named 
achiever of the year 

by the Association of the Blind. 
For four years now, Terri's other 

pursuits have included competing in 
triathlons and international cycling 
competitions. She teamed up with a 
partner Sandra, and together they began 
riding tandem. In 1993, they were invited 
to race in the Tour of Singapore and won 
the female section. In 1994, they raced 
in Belgium in the 1st World Champion-
ships for Disabled Riders, where they 
set three World Records. Next they were 
invited to compete in the 1995 European 
Championships, and again they set new 
world records. These great performances 
inevitably put the pair in line as serious 
contenders to represent Australia in the 
Atlanta Paralympic Games, and indeed 
they did qualify. 

The Paralympians moved into the 
Olympic Village only one week after the 
Olympic athletes vacated it and the pair 
were soon setting a sizzling pace, and 
having some fun as well. They made a 
comical sight training around Atlanta 
before the Games, wearing vests which 
were compacted with ice and carrying an 
umbrella to cope with the heat. The 
funny looks and remarks soon died away 
when they got on the dais twice to 
collect gold for Australia. 

In the one kilometre time trial they 
won gold and set a new world record 
of one minute 13 seconds. In the 
3,000 metre pursuit the pair again 
won gold. 

Lastly came the 58km road race, 
in which Sandra and Terri were just 
overtaking the Canadians aiming for 
first position, when their rear wheel 
and the front wheel of the German  

team behind them collided. Both the 
Australian and German riders crashed at 
more than 70km/h, damaging wheels 
and suffering minor injuries. Amazingly, 
Terri and Sandra managed to have a 
new wheel fitted in time to cross the line 
in fifth position. 

Back at home after Atlanta, they 
received warm support from everyone, 
particularly those who attended a 
Woodside breakfast where they were 
presented with a new racing wheel. 

As though her performance as a 
cyclist were not impressive enough on 
its own, Terri's other achievements 
continue to inspire admiration in her 
peers. Last year she was nominated 
for Business Woman of the Year WA, 
was a finalist in Womensport West 
team category, a finalist in Paralympian 
of the Year, was voted Best Individual 
Female Performance 1996 on tandem, 
and received the Order of Australia 
Medal. What a year! 

At 33 years of age, Terri can be proud 
of her accomplishments, both for herself 
and as an Australian. Her determination 
never to be beaten by her condition can 
certainly inspire us to keep going just 
when we think the odds may be piling up 
against us. 

Australia can certainly be assured of 
gold in Sydney 2000 with Terri on our 
side. Good luck Terri from all of us at 
Guides Australia. 

LOSING MOST OF HER SIGHT DID 
NOT STOP FITNESS FANATIC TERRI 
POOLE GETTING HERSELF, AND 15 
OTHER PEOPLE, A JOB. 
lier rr,,4,1 	EfaillEMPFrja a41341 • 
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HIT THE SPOT 

Dear GiA, Dear Editor, 

VANE'? PACKS 

Guides Association 
P.O. box 6 
Strawberry Hills I\15W 2012 
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Couldn't let anoi6r year go by without telling you and your 

staff how much I enjoy GiA. I have been in and out of the 

Guiding movement since 1960 and always regretted I did not 

manage to be a Guide during my childhood (born in 1932). 

Watching the slow evolution of this mag during that time and 

recognising the wonderful dedication of our members in 

always 'getting it just that much better', I am thrilled to be still 

engaged in youth leadership and being a team member at this 

'rather senior' age. Currently about to take up the helm with 

Kendall Brownies on the Mid North Coast, I look forward to 

another year of 'Being Prepared'. 

Betty Boyd, late of Wauchope. 

sn't it funny how things somethings slot into place 
when we have been worried about the success of a 

particular challenge? 

This month I thought I would tell you about two Post Box 

challenges I received. 

When a letter arrived from Holland, asking if I could find a 

link for Marjolien, a young Leader who was coming to a specific 

area of Australia, I was a little concerned that I may not be able 

to make such an exact link. I need not have worried - through 

the international committee and the state Post Box secretary, 

a suitable link was quickly found. Marjolein arrived, visited a 

unit, taught Dutch games and had a wonderful time. Annette, 

a region international consultant and Marjolien's Australian 

link, wrote to tell us that it was a delightful experience for her 

and the unit, and how pleased she was to meet Marjolein. 

Then a letter arrived from an Australian Guide who wanted 

a link in Osaka, where she was going for a holiday. I wrote at 

once to Japan and my counterpart kindly wrote to her friend in 

Osaka asking if a link was possible. A link was made and our 

Guide will be lucky enough to meet her Japanese pen pal. 

Please remember that the WAGGGS Post Box network is 

there to serve you and all Guides throughout the world. If you 

want to be linked to someone in a specific country or even a  

Just received my first 'Variety Pack'. I love it! I'm sure the girls 

will too. Can't wait for more. Thanks to all concerned. 

- Joy Stavleu, QLD HQ Commissioner 

Dear GiA, 

Following are some of my comments on the action pack: 

1) The activities are very impressive in providing a range of 

student-centred tasks. A feature is the dual emphasis on 

problem-solving, but also on 'hands-on' activities. 
2) The multicultural flavour and the focus on teamwork are to 

be commended. 

- Professor Laurie Brady, UTS. 

city in that country, please contact your state Post Box 

secretary as soon as possible. Specific requests for a link in 

a particular area of a country can take longer to arrange 

than a link anywhere in that country. 

Lots of overseas Guides have requested links in Australia—

please encourage all Guides to apply for a Post Box pen pal. 

- Pat James 
Australian Post Box Secretary. 



SANJAMB 97 

SOUTH AFRICAN 

NATIONAL JAMBOREE 

Join the first National Jamboree to 

,be held in the new South Africa. Join 

YAP' 1998 

UTH AT PAERO 

NEW ZEALAND 

e part of an international camp and 

hare with Guiding friends from 

Arab, Western   

FESTIVAL OF 
Op,  GUIDING II 

UNITED KINGDOM 

Come and celebrate Foxlease's 75th 

Birthday. Walk with friends in the 
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to help us celebrate 90 years of 

scouting in South Africa, and make 

new friends from around the world. 

WHEN: 9 - 11 December 1997 

(Home hospitality) 

12-21 December 1997 

(Event) 

WHERE: Vaal Dam, Gauteng 

Province, South Africa 

WHO: Six youth members from 16 

to 18 years old and 2 adult members 

with appropriate camping experience 

COST: Approximately $3,700 which 

includes airfares, accommodation, 

administration costs, international 

tops and bags, event fee, insurance, 

and most meals. 

ACTIVTIES: rocket engineering, 

canoeing, rafting, abseiling, mine 

visit, backwoods cooking, yatching, 

tie dying. 

AUSTRALIAN CLOSING DATE: 

June 30th 1997 

Africa Africa and Asia Pacific regions. 

WHEN: 9 - 18 January 1998 

(Event) 

19-25 January 1998 

(Home hospitality) 

NB: There is also the possibility of 

an optional 5-day tour - not included 

in above dates or cost) 

WHERE: Paeroa Racecourse 

Paeroa, North Island, New Zealand 

WHO: 4 youth members from 14 to 

18 years old, and one Leader (fit) 

COST: Approximately $1,600 which 

includes airfares, event fees, most 

meals, international tops and bags, 

all accommodation, insurance and 

administration costs. 

AUSTRALIAN CLOSING DATE 

June 30th 1997 

INeW IUICJI. VIJIL OTUINI IJCCI IJICIIIU, 

London, Pax Lodge, Arundel Castle 

and The Body Shop. 

WHEN: 7 - 12 August 1997 

WHERE: 'Foxlease' - A UK Guide 

Association training and activity 

centre at Lyndhurst, Hampshire 

WHO: Any adult WAGGGS member. 

(husbands and partners are also 

welcome) 

COST: Approximately $650/person, 

which includes all trips as listed 

above, entrance fees, five nights 

accommodation in single or twin 

room, all meals and Australian 

administration costs. Costs around 

$600 for those opting for a shared 

room (max four people) 

OR Apporximately $3,500 - includes 

the above plus airfare, insurance, 

international tops and bags. 

Why not include this event in your 

1997 trip to the UK and/or Europe? 

AUSTRALIAN CLOSING DATE 

April 30th 1997 

international 
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TELETEC CARD GUIDES 
AUSTRALIA 

 

   

Greater emphasis is currently being place on marketing Guides Australia which highlights the need 
for customer service. A large proportion of customer enquiry is through telephone communication. 

The following tips may help to serve our 'customers' when contact is made 
through Guide telephones enquires. 

PORTRAY GUIDES AS A 
1 PROFESSIONAL AND 

ORGANISED 
ASSOCIATION 

3

2
MAKE THE CALLER FEEL 
WELCOME   

KNOW 
GUIDING  	  

A ENJOY TALKING TO THE 
7 CALLER 

5  GIVE AND TAKE 
MESSAGES EFFICIENTLY 

REFLECT GUIDES AS A 
MODERN ORGANISATION 

WITH AN ATTRACTIVE 
IMAGE! 

J 

Identify yourself and, if appropriate, your guiding 
role. The caller needs to know contact has been 
made with the person being sought. Speak slowly 
and clearly. 

The first step to a new member. A. phone call L:oiik 
be the customer's first impression of Guides. 

It is important to have a good understanding of the 
structure of guiding and the internal 
communication system. 

Be a friend to the customer. Have a sense of 
humour. Be aware of current local events, weather, 
sport and any other topics that might become 
common ground in the conversation. Refer to the 
caller by name—write it down. 

Always be friendly, helpful and attentive, 
regardless of how you feel. When making 
outgoing calls, identify yourself clearly and always 
have the reference material prepared in front of 
you. Remember Guides means fun! 

The caller may be asking about matters 
you are unsure. Ask to return the 
time to research the answer accurateiy. ii can is ik 
be referred to another guiding representative.. 
ensure that the correct name and phone number arc 
Oven. 

Your role in guiding can help to teach your 
children the importance of speaking on the phone 
and taking messages. We are an organisatioi 
which provides opportunities for persona 
development of girls. A voting girl's voice on thir 



* A FUN SKATING OUTING 

* GROUP FUND RAISING 

* SKATING SKILLS TUITION 

1 
 KATE  CENTRE'  

ROLLER SKATING 
FITNESS ciNd FUN, ROLLEd INTO ONE' 

PLEASE MENTION THIS ADVERT WHEN BOOKING TO GET YOUR GROUP DISCOUNT 

Australian Capital Territory Victoria 

Erindale-16/32 Grattan Court (06) 296 1818 Bayswater-37 Scoresby Road (03) 9720 5980 

Bendigo-112 - 114 Holmes Road (03) 5441 2477 

New South Wales Campbellfield— 5/1730 Hume H'way (03) 9357 3557 

Armidale-227 Mann Street (067) 728 099 Dandenong-10 Plunkett Road (03) 9794 8039 

Campbelltown-34 Queen Street (46) 262 611 Eltham —27 Susan Street (03) 9439 5227 

Caringbah-90 Captain Cook Drive (02) 9524 0611 Epping-226 Cooper Street (03) 9408 6525 

Castle Hill-2 Hudson Avenue (02) 9899 4222 Geelong-6 Lambert Avenue (03) 5223 2481 

Dapto—Lot 102 Kanahooka Road (042) 616 333 Laverton-2 Oakdene Grove (03) 9369 4634 

Mt Druitt—Cnr Ralph & Mount Streets (02) 9675 2900 Lilydale— 155 Beresford Road (03) 9735 5888 

Oakflats-137 Industrial Road (042) 570 108 Mildura-55 The Crescent (03) 5021 1901 

Penrith-32 Peachtree Road (47) 32 1088 MoeBell Street -34 (03) 5127 8300 

Windsor—At Windsor Railway Station (045) 773 321 Mordialloc-25 White Street (03) 9580 8908 

Noble Park-6 Elonera Road (03) 9795 5200 

Queensland Rosebud-1819 Nepean Hwy (03) 5985 2524 

Albany Creek-700 Albany Creek Road (07) 264 3196 South Yarra-257 Toorak Road (03) 9826 8274 

Bundamba-21 Agnes Street (07) 282 4804 Sunshine-38 McIntyre Road (03) 9364 8583 

Durack—Clifton Crescent (07) 3372 3283 

Lawnton-6 Leanne Crescent (07) 3881 0922 Western Australia 

Red Hill-14 Enoggera Terrace (07) 3367 3284 Hilton-352A South Street (09) 337 9444 

Slacks Creek-16 Noel Street (07) 3209 3512 Morley-95 Catherine Street (09) 276 9870 


	GIA1997_0073
	GIA1997_0074
	GIA1997_0075
	GIA1997_0076
	GIA1997_0077
	GIA1997_0078
	GIA1997_0079
	GIA1997_0080
	GIA1997_0081
	GIA1997_0082
	GIA1997_0083
	GIA1997_0084
	GIA1997_0085
	GIA1997_0086
	GIA1997_0087
	GIA1997_0088
	GIA1997_0089
	GIA1997_0090
	GIA1997_0091
	GIA1997_0092
	GIA1997_0093
	GIA1997_0094
	GIA1997_0095
	GIA1997_0096
	GIA1997_0097
	GIA1997_0098
	GIA1997_0099
	GIA1997_0100
	GIA1997_0101
	GIA1997_0102
	GIA1997_0103
	GIA1997_0104
	GIA1997_0105
	GIA1997_0106
	GIA1997_0107
	GIA1997_0108

